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Reaching New Horizons

In this edition, you ll find:

» OmnIBSIC In Focus
» The CX Conversation We Are Missing
» BOLD Has Perks
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UK government condemns
anti-immigration protests
over Channel crossings

©

The British government condemned
confrontations involving anti-immigration
protesters and migrants rescued while
attempting to cross the English Channel.
The incidents came amid continued

political pressure over irregular
migration and asylum policy.
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@& www.apnews.com 07/09/26

o4

Japan prepares for possible
Bank of Japan rate increase

Economists increasingly expect the Bank
of Japan to raise interest rates as inflation
remains elevated. Stronger price pressures
and changes In the country's economic
outlook have increased expectations that
Japan will continue moving away from its ,
long period of ultra-loose monetary policy. fﬂ/

A of
A all
@) www.reuterscom 25/08/26

06 EU considers tougher oction
over Russian activity in Europe

European governments have been discussing stronger
sanctions and security measures following a series of

iIncidents they believe are connected to Russian attempts
to destabilise European countries. The debate comes as
governments balance support for Ukraine with concerns
about esculation.

@) www.euronews.com 02/09/26

-

Euro zone factory growth reaches
its highest level in more than four years

Manufacturing activity across the euro zone accelerated
INn August, with the sector's PMI reaching its strongest level
INn more than four years. The improvement was supported
by stronger orders and a recovery in industrial activity.

&) www.reuterscom 01/09/26

03

Australia private sector
credit rises 0.6% in July

Total private sector credit in Australia
was up 0.6% on month in July, the Bank
of Australia sold, missing forecasts for
0.7% and down from 0.8% in June.

On a yearly basis, total private sector
credit was 8.4%, Individually, housing
credit was up 0.5% a month and 7.4%
on year.

@& www.rttnewscom 30/08/26

O

Solar, wind and battery projects are
increasingly becoming the preferred -
choice for new electricity generation |
across Africa. Of 322 energy projects
announced on the continent in 2025,
173 were solar projects, reflecting
falling technology costs and rising
demand for electricity.

Africa’s renewable-energy
transition accelerates

@) www.apnews.com 27/08/26

@

German unemployment
rate remains unchanged

Germany's unemployment rate
remained unchanged in Aug. the Federal
Employment Agency revealed on Friday
[28/08]. The jobless rate remained
steady at 6.4% in August and matched
economists’ expectations. At the same
time, the number of people out of work
Increased by 4,000, as expected,
compared to 6,000 in July.

&) (www.rttnews.com 28/08/26)

DISCLAIMER: This information has been compiled by the Corporate Communications Department of OmniBSIC Bank for general
reference purposes only. While every effort is made to ensure that the information is accurate, OmniBSIC does not guarantee nor
does it accept any responsibility or liability for the accuracy or completeness of the content or for any loss which may arise from

reliance on information contained in this document.
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BOG SETS NEW GH¢30 SECURED-INTEREST
REGISTRATION FEE UNDER COLLATERAL REGISTRY

The Bank of Ghana has announced revised fees for services provided by
the Collateral Registry, with the new charges scheduled to take effect from
November 1, 2026 as part of the central bank's administration of Ghana's

secured lending framework

(www.norvonreports.oom 02/09/26)

GHANA MOVES TO KEEP MORE VALUE FROMITS GOLD
INDUSTRY AT HOME

Ghana introduced new rules from September 1 requiring certain artisanal gold

purchased for export to be refined domestically. The policy Is intended to
increase local value addition, strengthen the country's refining industry and W

ensure Ghana captures more economic value from its gold resources.
(www.reuters.com 25/08/26)

WORLD BANK PRAISES GHANA'S ECONOMIC RECOVERY AS

J INFLATION FALLS SHARPLY
"y~ The World Bank said Ghana had made significant progress in restoring
= macroeconomic stabllity, highlighting economic growth of around 6% and a sharp ®

4 decline In Inflation from 23.2% In 2023 to 3.2% In March 2026. The Bank said the next

challenge was turning the recovery into more jobs and lasting growth.
(www.worldbonk.org 26/08/26)

GOVERNMENT UNVEILS FIVE-PILLAR STRATEGY TO BUILD RESILIENT
GHANAIAN ECONOMY

The government has outlined a five-pillar strategy aimed at protecting Ghana's
economic gains while creating the conditions for sustained growth. The priorities include
stronger economic buffers, a more productive economy, Increased private-sector

Investment and stronger institutions.

(www.citinewsroom.com 04/09/26)

GHANA'S ECONOMIC OUTLOOK ATTRACTS RENEWED INVESTOR INTEREST

Ghana entered 2026 with improved macroeconomic conditions following efforts to restore fiscal
discipline, control inflation and stabilise the cedi. The countrys
government and International trade officials have
iIncreasingly highlighted opportunities in agriculture,

energy, technology, mining and manufacturing.
(www.trade.gov 28/08/26)
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PAY YOUR SCHOOL
FEES AT ANY

OmniBSIC Bank Branch

® Simple ® Seamless ® Secure

@ ..Not Just Another Bank




The Wheel s~ September 2026

OMmnIBSIC BANK IN F
OMNIBSIC BANK Sl C

SPONSORED [HE

91ST GHANA OPEN | RANK
GOLF CHAMPIONSHIP

OmniBSIC Bank Ghana was proud to serve as
the Headline Sponsor of the 9lst Ghana Open
Golf Championship bringing our brand, our
values and our commitment to growth to one of T e S ot o ORI v
Ghana's most prestigious sporting events. e T AN L S s
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The four-day championship took place from
September16—19 at Celebrity Golf Club, Sakumono,
with attendance from professional and amateur
golfers from Ghana and across Africa.

Through the Bank's sponsorship, the Ghana Golf
Association provided a GHS 400,000 prize

purse for professional golfers, alongside
g% additional prizes for amateurs.

wHer Bank

For us, being a headline sponsor was more than supporting the tournament; it was albout showing up,
mMaking an iImpact and connecting with the people and businesses that matter. The Ghana Open
gave us an opportunity to boost brand visibility, explore new markets and strengthen relationships,
while supporting a sport built on discipline, integrity, precision and consistency, values that strongly
reflect the standards we uphold at OmnIBSIC Bank.

7% 7% OmniBSIC
: X A

SENlORS) or order

WINNER [PROFESSlONALS
18 / 09 /2026 pay M

DRE
EIGHT THOUSAN_D FIVE HUN

Pay WINNER (PROFESSIONALS LADIES)

or order
TWENTY=EIGHT THOUSAND GHANA CEDIS ONLY

_ﬁ, GHC  28,000.00
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At the official launch of the championship, held in the Bank's training room, OmniBSIC Bank's

Managing Director, Mr. Daniel Asiedu, described the sponsorship as a privilege and reaffirmed the
Bank's commitment to supporting sports as a platform for health, networking, business growth and
national development.
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OmMNIBSIC BANK IN F5>%)CUS:
#SHINEYOUREYE AT MAKOLA MARKET:

SPOT THE FRAUD, STOP THE FRAUD

On Saturday, August 29, 2026, OmMnNIBSIC Bank joined the
GChana Association of Banks (GAB) at Makola Market to
(W 1a cngage and educate the general public on fraud
= = -~ _ | prevention.

The outreach formed part of efforts to promote the Spot The
Fraud, Stop The Fraua (#ShineYourEye) campaign,
encouraging the public to stay vigilant, recognise common
fraud tactics and take steps to protect themselves from
financial fraud.

Al As part of the outreach, the team also shared branded
X ,,;_1 aprons, T-shirts and stickers with traders and members of
' the public to help keep the campaign message visible and
memorable beyond the day's engagement.

& e

The relocation forms part of

DOME BRANCH e ee—— ) the Bank's broader strategy
REI_O CATIO N -- > —— —— to deepen its footprint In

Dome and surrounding
communities, while
providing customers with a

OMnNIBSIC Bank has relocated its
Dome Branch to a larger and more

modern facility as part of efforts to - g——=— SRS ESSTERESI Nl o' spacious, convenient

ey
: .-*

strengthen its presence in the A N R ond  welcoming  banking
>¢ B cnvironment.

Dome enclave and enhance &

customer experience. The branch R | A LW |
' The branch Is now fully

operational and ready to

serve  customers  with

Improved banking
experience.

IS conveniently located adjacent S
to Yada Nursing Homecare along
the St Johns-Dome-Kwabenyad
Road (GPS Address: GE-361-5065).

The new facility was officially
dedicated in the presence of Bank
executives, staff, customers and

community leaders, marking

2
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»

aonother milestone In the Banks

growth and commitment to
serving customers better.
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Whatis the OmniBSIC Fuel
Prepaid Card?

itis a prepaid card designed specifically for
fuel purchases. You load an amount of
money and use it to pay for fuel quickly,
securely, and with complete control over
your budget. The card works wherever
Mastercard Is accepted.

What hap
is decline

gens If my transaction
@

A transaction may be declined if your card
lacks sufficient balance or has reached its
daily/monthly limit. Always verify your
balance before paying. If declined, your
card will not be charged. Check your
balance via SMS, emaill, or the online
cardholder portal, or reload your card and
try again.

Can | withdraw cash with my Fuel Prepaid Card?

Where can |l use my Fuel
Prepaid Card?

Your card Is accepted worldwide at fuel
stations and merchants that accept
Mastercard payments — both at Point
of Sale (POS) terminals and online.

Why should | use the
OmniBSIC Fuel Prepaid Card?

The card helps you:
® Pay for fuel quickly and conveniently
® Stayincontrol of your fuel budget by
choosing how much to load
® Enjoy secure, cashless transactions
® Track spending in real time

No. The Fuel Prepaid Card cannot be used for ATM cash withdrawals.

What are the fees on my Fuel Prepaid Card?

Card Issuance

Monthly Maintenance
Loading Fee
Local Fuel Purchases

INnternational Transactions

GHS 40.00 (one-time
GHC 10.00

Free

Fiee

2.5% of transaction value

..Not Just Another Bank \06
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C@Dontmseeuord

)
If a data breach happens, don't wait.

Act quickly to secure your account ana
protect your information.

N
-«

#FRemember
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The CX

Conversation
we're Missing: .

Employee Wellness
- Lady Julia Konadu Osam

. Just as customers form perceptions based on every
Interaction with an organisation, employees do the
same. Those perceptions Influence engagement, how
they represent the brand and whether they choose to
remain. And therein lies the connection: The experience
we create for our employees can ultimately influence
the experience they create for our customers.

When organisations talk about Customer Experience, the
conversation often centers around the customer, their
expectations, Jjourney, satisfaction and ultimately,
loyalty.

But there Is another person In that journey whose
experience deserves equal attention: The employee

Oy O

delivering it Key Elements of a Positive
As wellness takes the center stage, perhaps it is time to Employee Experlence
expand the CX conversation. Because employee Several organisational elements shape a positive
wellness isnt only an HR issue. It's a Customer Experience Employee Experience, Including:
ISsue.

e®e Diversity & L&A

B | clusion @ Morale & Synergy

What Is Employee
Experience?

o Transparency

@ Core Values

Corporate Social

Employee Experience (EX) is the sum of an employee's ll maraer s
il Responsibility

perceptions, Interactions and experiences throughout rreicpaent
their journey with an organisation, from recruitment and
onboarding to development, everyday workplace
Interactions and eventually departure.

@/ Mission & Vision

The Business Case for Employee Experience

~ Research reinforces the relationship between employee experience and organisational

-~ performance. Gallup’s Q12 meta-analysis examined more than 3.35 million employees
across 90 countries and found employee engagement related to all 11 performance outcomes
studied, including customer loyalty and engagement, profitability, productivity and employee
well-being. Business units in the top quartile of employee engagement recorded 10% higher
customer loyalty and engagement than those in the bottom quartile.

The World Health Organisation estimates that depression and anxiety result in approximately
12 billion working days lost globally every year, costing the global economy approximately
USS$1 trillion annually in lost productivity.

For Africa, the conversation is particularly relevant. In 2025, the WHO Regional Office for Africa
reported that nearly 150 million people across the continent are living with mental health
conditions, while access to appropriate care remains limited.

\ 'd

!
-@- ‘ The message for organizations is clear: Taking care of employees isn't simply good for people. It's good for business.

SLook out for Port 2 in the next edition

..Not Just Another Bank 08
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ENJOY 57%~25% OFF AT OUR
GROWING NETWORK OF
20+ PARTNER BRANDS.

SImply present your BOLD Loyalty Card

and pay with your OmniBSIC Visa Classic |
Cards to unlock exclusive discounts at '
participating outlets.

VALLEY

Safdri

tlectroland Ghana Limited

) ,. Yy
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THE PHYSIO d ri p

Ly bar
SPECIALIST DENTAL CLINIC

j}w ananse

ssentials STUDIOS

STIINNFRS
J ' L l' NINE R i
Luxury beauty studio

Exclusively For Our El_- J,‘;_!-j'tﬁEl Scan for

, I'-‘-. i

Fer more details
B7OLD | = -
A N Sign Up Today

By OmniIBSIC Bank

Banking Partners.
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Some things
deserve a comeback.
Others? Not so much.

There's something about the past
that keeps pulling us back.

throwback.

Throwback songs, vintage fashion PIRgsCESa NG

and old phones. The days when
'low battery” meant a spare battery
and not a power bank. Somehow,
even things from ten years ago

are now considered retro.

Standing in long queues Guessing where your salary
or banking from your phone? disappeared to or tracking
your spending?

We definitely want to know
where all that money Is going.

We'll take the convenience
of banking from your phone.

ALC
LT

“BatCl

5pending

While the past gives us memaories, progress gives us
better options.

So enjoy the throwbacks, but don’t let your finances
stay there. The best trends to keep are the ones that
help you save better, spend smarter and build
‘the future you want.

So what's your answetr, YOUR TURN

And honestly?
We love a good

y

But when it comes to money,

My Account

Saving cash under the mattress

Or growing your money in an account?
We'll take growth, which of course
means having an account.

Waiting for month-end
to start saving or setting money
aside as soon as you get paid?

We'll take the smarter move.

N O Sta I g i & (Discuss with a friend)
or Prog rESS? ©

&
° Leave it in the past:

Maybe the answer Is both.

Keep the memories but most importantly, @
keep moving forward.

One money habit you’re trying to improve:

..INot Just Another Bank @
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EJHJUBM CBOLJOH

(Shift Back by One) DIGITAL BANKING
TBWJOHT

(Shift Back by One) SAVINGS

MPBOT

(Shift Back by One) LOANS

RLD
(Shift Forward by One)

TNEMTSEVNI
(Reverse It)

INVESTMENT

\]D ..Not Just Another Bank
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Ama received a salary of

Kojo spends GH¢15 on lunch

d GH¢ 2,000.00

every workday. She saved 20%, spent GHE800 on bills,

It he brings lunch from home twice and used GHC300 for transportation

a week and saves that money instead, and food. N

how much will he save in 4 weeks? How much money does she have left? T
o340 000 |

| @
i

02

|
-‘ 4 d a '_‘_'.- -
ST

.

Your answer: Your answer:

. — S (S R | [

Yaw sent money to three friends:

® GHC40 to Esi
® GHC25 to Kwame
® GHC35 to Sena

You have GHC50.

You spend half on food. Then spenad
half of what remains on airtime.

Then spend halt of what remains
on transport.

«

i he started with GHE150 in his wallet,

how much remains? How much do you have left?

Your answer: . Your answer:

————————————— -

Kofi says:

‘| save GHC100 every month. In one year
'l have GHC10,000.”

s Kofl correct?

Your answer:

..Not Just Another Bank 2



The Wheel September 2026

%

> % £

OmniBSIC Bank

n|.|"+l|l |—-I ::;1 t J .'lj'l I':I F; I: I"I Ei | 11'*| rl EE I

EI' HO

'El

E - -“EI

‘ m SCAN TO JOIN
WHATSAPP CHANNEL
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Get SW|ft Support

d
our 24I 7 Contact Centre

O +233 (0) 307086000

M +233 (0) 302758555

Il CIS 0800100790

@ www.omnibsic.com.gh

<] inffo@omnibsic.com.gh

(O +233 (0) 501255397
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